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As children we have always heard the phrase, 
‘India is rich in diversity’. A country where 
multiple cultures coexist. A country where no 
matter which direction you go, you experience 
different people, traditions, languages, 
cuisines, movies, art, dance and music. 

Every few kilometers, you experience a 
different version of India. The sounds, voices 
and words are varied yet rooted. Just like a 
song has multiple instruments that come 
together to create a feeling that speaks to 
every heart; the east, west, north and south 
come together to form a rich heritage of 
music. 

The deep rooted cultures of India, come 
together to form a strong tree that cherishes 
its every root. Like every single root nourishes 
the tree, every sound nourishes music. 

We come together in harmony and create a 
masterpiece from our differences.

Return to the musical
grassroots of India
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Coca-Cola as a youthful brand recognised 
the opportunities in the diverse and started 
‘Coca-Cola Zero Studio’ a concept that was 
started as a one-time promotional project in 
Brazil by Nadeem Zaman of The Coca-Cola 
Company in 2007. 

‘Estúdio Coca-Cola’ was organized by 
Coca-Cola and accompanied with the launch 
of a new music phone by Nokia, where 
musical performances were held on a 
concert-like platform.

In 2008, the concept was adopted by 
Nadeem Zaman, then Marketing Head of 
The Coca-Cola Company in partnership with 
former Vital Signs band member and 
Pakistani musician Rohail Hyatt, who 
planned to launch a Pakistani version of the 
show. 
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ROHAIL
HYATT

Opening solo of
Coke Studio

NADEEM
ZAMAN
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Coke Studio focused on fusion music as its USP.

The inaugural season premiered in front of a 
live audience in June 2008. The show was 
produced by Rohail Hyatt, his wife Umber 
Hyatt and Nofil Naqvi, a Pakistani 
cinematographer. 

The show received critical acclaim and was 
being broadcasted on television channels and 
radio stations in the country, acquiring 
immediate success.

A time where television and radio was on 
the peak of their times and they catered to a 
diverse audience who were still rooted in 
their culture.

A live musical reality show where artists 
from different genres performed live versions 
of songs together was the beginning of 
“Coke Studio”. 

NOFIL
NAQVI
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Genres are an important aspect to understand 
any kind of music. As the meeting of rock and 
pop become pop-rock, the meeting of western 
and regional music become a fusion. 

Rohail Hyatt was happiest while jamming to 
songs by Pink Floyd and The Doors as a 
young man in the 1980’s. He lived in his 
"westernized bubble" for years, where 
listening to local music was ridiculed. However, 
that belief was challenged when he started 
working with famous qawwali artists such as 
Rahat Fateh Ali Khan as a music producer.

“I realized that there's so much depth to our 
music. It was a moment of grand awakening 
for me,” Hyatt quotes. He began his musical 
journey experimenting with Pakistan’s 
traditional sounds and fused them into 
electronic landscapes.

When Coke Studio Pakistan started, “The idea 
was to share our traditional music with the 
world, but in a palatable sound scale,” 
he explains.

Rise of Coke
Studio Pakistan

RAHAT FATEH
ALI KHAN



Hyatt faced many challenges and skepticism 
and was allowed to do three-four songs as 
"an experiment" in the first season, which was 
released in 2008. "But those songs ended up 
being the most popular, so by Season 2, I 
went all out," he quotes. In season 2, live 
audiences were excluded. Performances 
were held in a closed studio platform, a 
format which continues to this day. Soon it 
became one of the most successful television 
programmes in Pakistan.

After serving as executive producer for five 
seasons, Hyatt stepped down in 2013. Strings 
members Bilal Maqsood and Faisal Kapadia 
took over as producers until season 10. 

On the tenth anniversary of the show in 2017, 
the General Manager of Coca-Cola Pakistan 
& Afghanistan, Rizwan U. Khan, stated, "We 
have come a long way since we embarked on 
this challenging journey a decade ago. 
Looking back, we feel greatly humbled that 
Coke Studio has been able to achieve so 
much, in terms of bringing virtually 
unknown or little known musicians into the 
national limelight, re-introducing music 
genres like qawwali and sufi music to the 
youth of Pakistan, continuing to stay true to 
the promise of producing quality fusion of 
music and practically playing an important 
role in reviving the music industry of 
Pakistan.”

BILAL
MAQSOOD
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Ali Hamza and Zohaib Kazi produced season 11. 
Rohail Hyatt returned for season 12 and 13 after 
which, on his recommendation, Xulfi spearheaded the 
season 14 with Abdullah Siddiqui as the associate 
producer; Hyatt delegating the lead once more.

"Coke Studio took all of Pakistan's music, from pop 
to qawwali, and put it on a single platform," claimed 
Faisal Kapadia, the lead singer of the former pop 
group, Strings. He produced 4 seasons of the 
programme. The show is thought to have kept its 
status of cult-like popularity because it is frequently 
reimagined when producers change.

"Whenever a new producer takes command, they put 
their own touch to the music. You get a different flavor 
every season," Kapadia quotes. Thus, while Strings 
strongly drew from the traditional poetry of Sufi saint 
Amir Khusro along with the pop rock elements that 
were unique to the band, Hyatt consciously added a 
psychedelic feel to the music to "take it to that zone." 

More than a decade later, with millions of fans across 
countries Coke Studio Pakistan is growing stronger 
than ever. Singers who are mainstream pop stars and 
singers who sing folk songs performed on this show 
without regard to a hierarchy. This brought the ‘not so 
popular’, marginalized and even unconventional 
music forms in a studio setting and fused it with much 
more successful and popular music types. The local 
performers who participated gained visibility, success, 
and exposure. Pakistan tapped into their musical roots 
and added a westernized flavor to every sound which 
created a global impact.

SUFI SAINT
AMIR KHUSRO

ALI
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ZOHAIB
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ABDULLAH
SIDDIQUI

STRINGS



Indian and Pakistani citizens have grown up 
on each other's music, films and television 
soap operas. Indian films have been loved by 
generations of Pakistanis and Pakistani 
television soap operas are hugely popular in 
India. There is a huge fan-following for each 
other's creations and the two countries share 
a deep affinity for each other’s culture. 

Legendary Pakistani singers like Ghulam Ali, 
Nusrat Fateh Ali Khan, Abida Parveen and 
many others are loved by Indians. So when 
Coke Studio Pakistan was a massive success 
in India, "Even Coke Studio Pakistan never 
imagined that it would get this much love 
from India – so much so, that it became 
more successful than India's own Coke 
Studio. I think that's incredible!" renowned 
Indian composer Shantanu Moitra quotes.

"Indians are no strangers to fusion music. 
You look at songs composed by Indian 
music director RD Burman – he constantly 
brought jazz and Afro-funk beats, tunes and 
interludes and married them into traditional 
sounds," singer Zeb Bangash quotes.

GHULAM
ALI

NUSRAT
FATEH ALI

KHAN

ABIDA
PARVEEN

RD BURMAN

Success of Coke Studio
Pakistan in India
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She is an on and off participant on the 
show, and said this is one reason for its 
popularity in India. Coke Studio proudly 
adapted and showcased local, folksy, 
musical traditions like never before. 
"This, along with the slick sound, 
captured imaginations across borders," 
Bangash added.

The groundbreaking collaborations 
between Indian and Pakistani artists 
soon had to end after political hostilities 
penetrated into the cultural arena. 
Amidst these tensions the love for Coke 
Studio still endures. Moitra said it also 
offers hope of cultural ties reviving again 
between India and Pakistan. "There are 
dark phases but there are also better 
phases and I think once that happens, 
artists will once again work together," 
he said. This sentiment is also shared by 
his counterparts across the border.

The two countries have been beautiful 
collaborators culturally. Inspiring each 
other’s sounds and creations.

ZEB BANGASH

SHANTANU
MOITRA
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Nobody would guess that soon this concept
would steal the hearts of millions and spark 
a musical revolution between two countries
that had been long divided.



Art knows no borders or boundaries. Music is 
created with no restrictions and inspiration 
can strike anytime and from anywhere but the 
secular world works differently. 

The cultural relationship between India and 
Pakistan is complex and has been shaped by 
a long history of political, religious, and 
ethnic tensions. Despite their shared cultural 
heritage, the two countries have had a fraught 
relationship since their independence from 
British rule in 1947, which led to the partition 
of the subcontinent and the creation of two 
separate countries: India and Pakistan.

Throughout the years, the cultural 
relationship between India and Pakistan has 
been marked by both cooperation and 
conflict. On the one hand, there are examples 
of cultural exchange and collaboration, such 
as the exchange of classical musicians, the 
mutual influence on each other's film 
industries, and the shared love of Bollywood 
movies and music. On the other hand, there 
have also been instances of cultural tensions, 

Cultural Tension between
India and Pakistan
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such as the ban on Indian content in 
Pakistan and the restriction on Pakistani 
artists and performers entering India.

Their relationship has been particularly 
strained in recent years, with ongoing 
political tensions and border conflicts 
contributing to an atmosphere of distrust 
between the two countries. This has had a 
significant impact on cultural exchange 
and has made it more difficult for artists 
and performers from each country to 
collaborate and exchange ideas. Despite 
this, there are examples of cooperation 
and exchange, and both countries 
continue to be rich in cultural heritage and 
artistic expression.

The show's success is an 
encouraging reminder that 
even in unfavorable political 
circumstances, music is a 
force to be reckoned with. 
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Both India and Pakistan are endowed with a 
wide variety of musical instruments and music 
styles, which share similar roots. 

Hindustani and Carnatic classical music, 
India's two main classical music traditions, are 
just two examples of its vast array of folk 
music. The term "semi-classical" refers to a 
variety of modifications of Hindustani classical 
music, which includes genres like Thumri, 
Dadra, Qawwali, Ghazal, Bhajan, Tappa, Hori 
and others.  

Pakistan's classical music is also based on 
Hindustani classical music, which has 
historically been supported by several 
empires that ruled the south Asian region. 
Ghazal, Qawwali, and other semi-classical 
forms are a few examples. Religious music 
like Hamd, Naat and Nasheeds as well as its 
folk music are extremely popular throughout 
the nation. 

Thumri
Dadra
Qawwali
Ghazal
Bhajan
Tappa
Hori

Hamd
Naat
Nasheeds

We’ll meet in the
melody

12
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Coke Studio Pakistan uses a variety of 
regional musical instruments in each of its 
sessions in addition to traditional music 
genres. The show's core is defined by the 
fusion of various musical genres, instruments, 
lyrics, and styles. The collection of musical 
mixes brought together Carnatic, 
Hindustani, Sufi music on one hand, with 
pop, funk, jazz and rock on the other. This 
adds a unique feel to every piece of music 
created and uplifts the musical landscape.
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ARNAB 
ROY

Coke Studio India to 
Coke Studio Bharat

Coke Studio India was not a huge success in 
India compared to Coke Studio Pakistan. India 
failed to add the most important essence 
which were the local artists. It focused on well 
known artists and musicians performing in the 
show and eventually wavered from its cultural 
truth. Coke Studio India was first launched in 
2011 and broadcasted on MTV India. It had 
six editions since, and the final season aired 
in 2015.

The rebranding of Coke Studio India has 
addressed the root cause of the matter. This 
time, it has its sights set on the entire world 
while maintaining its deep roots in India. With 
the goal of sharing local voices with the world, 
it is returning as Coke Studio Bharat. 

Arnab Roy, vice-president of marketing, 
Coca-Cola India & Southwest Asia, credit's 
the huge success of Coke Studio Pakistan, 
which has helped keep the brand alive for 
regional music fans. He quotes, “The future 
of India in the next few years is going to be 
driven by the bold and confident citizens 
living in the smaller towns of Bharat.”



Coca-Cola has partnered with 
Universal Music India (UMI) as executive 
producers for the launch season of Coke 
Studio Bharat, it is all set to change the 
musical landscape while returning to its 
cultural truth.

ANKUR
TEWARI

Coke Studio Bharat tells the tale of India 
in new brand film (Click to watch)

15

https://brandequity.economictimes.indiatimes.com/news/advertising/coke-studio-bharat-tells-the-tale-of-india-in-new-brand-film/98002441


Music for the 
masses

16

Thanks to Jio, the penetration of mobile 
phones and internet has opened a plethora of 
opportunities for people living in smaller 
cities. The rural area is making its way to 
urbanization. The diversity that exists in India 
is located in these smaller cities and 
Coke Studio Bharat is catering to these 
forgotten masses that make India. 

The rebranding is supported with newer 
channels and mediums of communication. In 
the age of the internet, where everyone can 
access any information on their smartphones, 
the world is a click away. The music series 
comes with a new home as it taps the 
potential of the internet and the peak of 
digitisation. 

Arnab Roy adds “When we first launched 
Coke Studio, we had a broadcast-first 
approach. The media environment in India 
has changed since and we are the largest 
market for YouTube Music. This made us feel 
like we needed to have a digital-first 
approach.” All episodes of the series season 
will feature on the show’s YouTube channel. 

ARNAB 
ROY



“There might be certain pieces on TV, but 
that’s rare. We’re also going to have radio 
partners.” he adds.

It is always best to be prepared when making 
a comeback. Coca-Cola had launched Coke 
Studio Bangladesh in 2022 as a deliberate 
attempt to test the waters before the India 
launch. Arnab Roy further affirms, “Since 
Bangladesh also falls under our business 
unit, we tried a small experiment by 
launching Coke Studio Bangla last year, 
which was also a digital-first property. It got 
a phenomenal response. Today, it’s already 
the second largest Coke Studio in the world, 
after Pakistan. With all of that, we found the 
confidence to be digital-first for India too.”

The songs from Coke Studio Bharat will be 
available on YouTube, Spotify, Gaana, Saavn, 
Wynk Music, and Audible among other 
platforms.
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Curating culture-rich
music 
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Ankur Tewari, a renowned, award-winning 
musician and in-demand songwriter has 
handpicked and curated the songs for this 
season of Coke Studio. He signed a think tank 
that includes K.J. Singh, a music producer, 
and renowned poet, lyricist, and screenwriter 
Kausar Munir. Together, they have carefully 
chosen local treasures to give their sound a 
fresh voice.

Elaborating on the choice of the musician 
Ankur Tewari as the curator for Coke Studio 
Bharat, Roy shares, “His pitch was very 
interesting and aligned with our approach 
and vision.” The fact that Tewari comes from 
a small town in India adds value to his vision.

Over 50 talented musicians from all over the 
nation, including some seasoned musicians, 
have collaborated to produce over 10 
melodious songs honoring India's history. The 
platform will feature music that recognizes 
the various regions of India that artists call 
home, connecting with tales rich in history, 
using a variety of languages, and utilizing a 
variety of musical instruments to create 
enchanting melodies. The season will put the 

ANKUR
TEWARI

K.L. SINGH

KAUSAR
MUNIR



spotlight on regional Indian instruments 
like Algozha, Chimta, Duff, Sarod, 
Sarangi, Tumbi, and Rabaab.

The intent of getting these musicians 
was to record genuine and distinctive 
sounds that would bring fans from all 
over the nation together. Roy is 
confident that India will qualify for the 
Grammys with its regional music, 
thanks to this distinctive lineup of 
artists. He quotes, “Once the music of 
this country starts rising up, forget 
about K-Pop, there will be no music in 
other countries in the world that can 
actually stand up to us. That’s the 
power of music.” This confidence to 
stand true to India’s ground is what sets 
Coke Studio Bharat apart from Coke 
Studio India.

The first song of the season, “Udja” was released 
on February 7, 2023. Composed by OAFF & Savera, 
with vocals by Burrah, Jasleen Royal and Savera 
Mehta, “Udja” has been written by Burrah and 
Kausar Munir. The song has been described as a 
“bitter-sweet journey of two people who part 
ways with the promise of a better future. It says 
Udja is an ode to hope and the energy of new 
beginnings.”
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OAFF & SAVERA



Rebranding Brief 
to Execution

The new approach by Coca-Cola 
reflects in every step towards 
creating this next global sensation. 
“Tier-II and III are waiting to tell their 
stories. In India, you’ve got music for 
every season, every month and 
every distance you go to, there’s a 
new song that stands for that 
particular region,” said Arnab Roy. 
The CCO Sukesh Nayak-led Ogilvy 
team was given the task of capturing 
India's diversity and, within it, the 
unifying element of music. 

With the release of the first-ever 
Coke Studio Bharat with the film 
"Apna Sunao," the brand unveiled its 
repositioned India persona and 
encouraged Indians to share their 
experiences and thoughts. Piyush 
Pandey, Chairman of Global Creative 
and Executive Chairman of Ogilvy 
India, is the creator of the movie. 
Amitabh Bachchan, the actor, voices 
the clip. According to Roy, the 
inspiration for the movie was India's 
desire to tell its own stories. 

SNIPPETS
FROM 
‘APNA SUNAO’
FILM

SUKESH
NAYAK
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Speaking at the launch event, Piyush Pandey 
quotes, “Coke Studio Bharat is an 
opportunity to move the classical to the 
‘massical’ level, where the masses around 
the world can enjoy the magic of Indian 
music.” According to Pandey, the newest 
property will enhance the rich musical and 
cultural diversity of India. “It is music from the 
heart of India, from every part of India. 
Bravo, Coca-Cola India,” Pandey added.

The new logo highlights Coke Studio Bharat 
with Bharat written in Hindi. It also has a play 
icon imbibed in between which represents 
our digital age. The studio ambiance in the 
first episode has subtle brand placements 
with focus on the artists. The famous neon 
red bottle silhouette which is an integral part 
of Coca Cola’s brand identity has been 
showcased in multiple creative ways.

Coca-Cola bottles also have a QR code on 
them that, when scanned, directs users to the 
Coke Studio Hub, helping Coke Studio Bharat 
to generate even more buzz for its upcoming 
season. The audience would be able to 
virtually enter the Coke Studio sets through 
their mobile phones by viewing the 
360-degree views of a few chosen songs. 
This innovative strategy will further help youth 
connect with the brand and music seamlessly.

21

PIYUSH
PANDEY



Destination for Youth
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The youth of India are energetic and open to 
explore music. We have seen this trend with 
the rise of hip-hop and rap in the country. The 
local and regional youth are not far behind 
from the youth in the metropolitan cities. They 
want to find musical gems that are emerging. 

In the Instagram, TikTok and YouTube era, a 
majority of content creators are coming from 
smaller towns in India. The youth in the 
smaller towns have full access to the internet 
and are fully aware of the global music trends.

Coke Studio Bharat is going the extra mile to 
find voices that have been lost amidst the 
noise of commercial music. This will unite 
youth from across the country and create the 
feeling of togetherness; something that 
Coca-Cola as a brand truly stands for. 

The feeling of togetherness is at the center of 
Coca-Cola’s branded content too. It is 
celebrated through music and food, which 
are a huge part of pop culture. Food and 
music have the power to transcend borders 
and bring people together. It is in sync with 
one of the brand’s marketing values of 
‘celebrating togetherness.’ 



23

“Coke has only survived 137 years by 
staying relevant to pop culture. There’s 
no brand that can survive which is not 
connected with culture. Music is 
probably the best way to connect with 
culture. As we’ve learned from other 
markets, there’s no other better way – 
when you start to think of what to do in 
music is to work on platforms like Coke 
Studio. There are other ways too. 
Music, for us, has been a critical part of 
everything from a TVC to Coke Studio. 
It has allowed us to build that cultural 
bond with consumers across India,” 
said Roy.  

In a diverse country like India, it is 
difficult to build brands but Coke Studio 
has managed to use this diversity as its 
strength. 

The goal of Coke Studio has always 
been to empower and promote 
transparency in young people through 
all forms of musical expression. 
Through the "universal language of 
music," it is intended to transcend 
racial, linguistic, and religious barriers 
and bring people together. This is the 
strategy that Coca-Cola uses to 
develop consumer loyalty over time.  

ARNAB 
ROY
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The world of music is a universal harmonizer. 
An effective tool for building unity, brands and 
the world at large. The musical grassroots of 
India are in good hands. Coca-Cola is an 
essential catalyst for celebrating togetherness 
and with it opening a world of happiness.

Closing solo



Red Labs Playlist

Red Labs presents the best of Coke Studio Pakistan and India. 
A playlist for all music lovers to dive into our rich heritage and 
cherish our roots because music knows no borders. 

CLICK SONG TO PLAY

1.    Aaya Laariye – Meesha Shafi and Naeem Abbas Rufi

2.  Chaap Tilak – Rahat Fateh Ali Khan and Abida Parveen

3.  Tajdar-e-Haram – Atif Aslam

4.  Latthay Di Chaadar – Farhan

5.  Sayyonee – Rahat Fateh Ali Khan

6. Tera Woh Pyaar – Asim Azhar and Momina Mustehsan

7. Afreen Afreen – Rahat Fateh Ali Khan and Momina Mustehsan

8. Aaj Jane Ki Zid Na Karo – Farida Khanum

9. Bibi Sanam – Zeb Bangash and Haniya Aslam

10. Pasoori – Ali Sethi and Shae Gill

11. Bewajah – Nabeel Shaukat Ali

12. Husna – Piyush Mishra

13. Zariya – A. R. Rahman

14. Kattey – Hard Kaur and Bhanwari Devi

25

https://youtu.be/zVnbojCYPxU
https://youtu.be/7SDrjwtfKMk
https://youtu.be/a18py61_F_w
https://youtu.be/SCOKysMnH50
https://youtu.be/Ciim7-hZPb0
https://youtu.be/8367ETnagHo
https://youtu.be/kw4tT7SCmaY
https://youtu.be/KDJL2FyRDeA
https://youtu.be/GuY-2sHJYhg
https://youtu.be/5Eqb_-j3FDA
https://youtu.be/o1VvgO7RNXg
https://youtu.be/4zTFzMPWGLs
https://youtu.be/npKCgowu-Bk
https://youtu.be/wlaZSx6tqRo


Red Labs Playlist
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15. Phir Milenge – Faisal Kapadia and Young Stunners

16. Tu Mane Ya Na Mane – Wadali Brothers

17. Laadki – Taniskha Sanghvi, Kirtidan Gadhvi, Rekha Bhardwaj

18. Sawan Mein – Divya Kumar and Jasmine Sandlas

19. Bismillah – Munawar Masoom Khan

20. Naariyan – Amit Trivedi, Shalmali Kholgade, and Karthik

21. Nirmohiya – Harshdeep Kaur and Devender Singh

22. O Majhi Re – Shaan and Saurav Moni

23. Kadi Aao Ni – Atif Aslam and Mai Dhai

24. Jawab-E-Shikwa – Fareed Ayaz, Abu Muhammad & Brothers, 
and Natasha Baig

25. Dam Mast Qalandar – Umair Jaswal, Nusrat Fateh Ali Khan

26. Muntazir – Momina and Danyal Zafar

27. Rang – Late Amjad Sabri and Rahat Fateh Ali Khan

28. Madari – Clinton Cerejo, Sonu Kakkar, and Vishal Dadlani

29. Aigiri Nandini – Ram Sampath, Aruna Sairam & 
Sona Mohapatra

30. Bari Barsi – Josh

https://youtu.be/S5FyS7tQuUw
https://youtu.be/tL5sYdlk20I
https://youtu.be/5U9uP6riAZM
https://youtu.be/uFsV0ieoU-w
https://youtu.be/w1sqYgnwEqI
https://youtu.be/USyQSwZ_U48
https://youtu.be/GzdBAWQ3dsY
https://youtu.be/X-CKZCqH6IQ
https://youtu.be/qgmqIpIbBVY
https://youtu.be/LrCek73_e_M
https://youtu.be/Gar-Vw9UzVs
https://youtu.be/cs9ORHI8o38
https://youtu.be/Uks8psEpmB4
https://youtu.be/L-9s4nTLSdA
https://youtu.be/3DwGYCvYo9A
https://youtu.be/aa3sYXfcDYc


27

SOURCES

https://www.bbc.com/news/world-asia-india-61518339

https://internationaljournalofresearch.com/2020/07/06/why-coke-studio-is-so-popular/

https://en.wikipedia.org/wiki/Rohail_Hyatt

https://en.wikipedia.org/wiki/Coke_Studio_(Pakistani_TV_program)

https://tribune.com.pk/story/2358944/coke-studio-pakistans-roaring-success-in-india-
reignites-hopes-to-renew-broken-cultural-ties

https://www.thedrum.com/news/2023/02/02/coca-cola-relaunches-coke-studio-music-
platform-connect-with-the-new-india

https://www.afaqs.com/news/mktg/coca-colas-arnab-roy-on-coke-studio-bharat

https://www.socialsamosa.com/2023/02/coca-cola-popculture-coke-studio-strategy/

http://www.thembj.org/2017/05/coca-cola-and-music-a-case-study/

https://www.postoast.com/best-coke-studio-songs/



17

CHENNAI
1st Floor, Prakash Building,
14, Deivasigamani Road,
Royapettah, Chennai - 600014
Ph: +91 44 28113426, +91 44 28113427

DELHI
The House of Mogae, 
112, Udyog Vihar Phase IV, 
Gurgaon - 122015
Ph: +91 0124 2345598

MUMBAI (Corporate)
1801 Lotus Corporate Park, Goregaon East, Mumbai - 400063
Ph: +91 22 49311000, +91 22 49312000

KOLKATA
10 Wood Street, 
Kankaria Estates,
Elgin, Kolkata - 700016
Ph: +91 33 44066262, +91 33 22871232

BANGALORE
Unit. No. 401, 4th  Floor, 
No. 7 Sophia's Choice, St. Mark's Road
Bangalore - 560001
Ph: +91 7838595676


	13. Zariya – A. R. Rahman
	17. Laadki – Taniskha Sanghvi, Kirtidan Gadhvi, Rekha Bhardwaj



