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TRENDS TO HELP
BRANDS STAY AHEAD
OF WHAT'S HAPPENING
IN INDIA.
Fourth in a series of six reports

Red Lab brings you the conversations that are 
trending and what marketers need to keep an 
eye on, curating from the various resources.



THE WORLD IS
CHANGING FAST.
But how fast?
And where is it all going?

DISCOVER WHAT’S
HAPPENING IN INDIA.
Through the following trends
and know more about how brands
are leading or piggybacking on it.

The topic covered in this report is 
One Planet. In the reports that follow, 
topics like Tech Life, and My Identity 
will be covered. The earlier reports 
in this series were based on 
Wellbeing, Creator Culture and 
Everyday Wonder.

Rediffusion's specialized consumer 
research and analysis wing, 
Rediffusion Consumer Lab (Red Lab) 
is proud to share this research 
with you.

Red Lab specializes in consumer 
understanding, consumer behavior, 
and trend spotting to come up with 
actionable business intelligence 
which can lead to brand solutions.



Driving towards a sustainable future

ONE
PLANET
Action begins with accountability. More and 
more, people are holding themselves, their 
communities, and corporations to higher 
environmental standards for the sake of our 
planet - and our own wellbeing.

EVOLVING TRENDS:

Environment Urgency
Individual & collective

Inclusive Sustainability
No one left behind



ENVIRONMENT
URGENCY
Individual and collective

Source: Yourstory, Dec 2020, Financial Express, July 2021

There is growing consciousness and 
concern around the ill effects of hazardous 
waste, pollution-induced diseases and 
global warming. The desire to protect, 
nurture, and improve our immediate 
surroundings is growing. As conversations 
surrounding plastic, zero-waste, energy, 
pollution, etc. increase, businesses are 
being called out to be accountable, when it 
comes to their environmental impact.

The Indian consumer, today is more aware 
than ever of the impact his or her 
purchasing decisions have on the 
environment. A survey by the Mahindra 
Group in 2019 showed that a staggering 
80 percent of Indians were aware of the 
ecological impact of their actions, and 
83 percent said that they would be willing 
to make ‘greener’ lifestyle changes. Over 
70 percent said that they were informed of 
environmental issues. 

Catering to ‘woke’ and increasingly 
environment-conscious buyers, going 
green has become the mantra for several 
brands. Dabur is removing outer paper 
cartons from its toothpaste brand Dabur 
Red Paste; Flipkart is working towards 
reducing the need for an outer layer of 
packaging and has eliminated all 
single-use plastic packaging. Further, 
Mondelez India has announced a grant to 
Hasiru Dala, an NGO that will recycle 
multi-layered plastic (MLP) which is a 
prominent packaging material used by the 
company.

Today, be it any category, beauty, home 
care, food, and beverages, or fashion, it is 
quite easy to find brands that are 
completely natural and organic or have 
natural ingredients that are ethically 
sourced and have switched to sustainable 
packaging options.



People are thinking differently about 
environmental disasters with climate 
change activists leading the way.

40%
GROWTH

+126%

Collective efforts Individual efforts PPP to revive India’s forests

Plastic pollution Tree plantation

conversation around
“environmental movement”
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CONVERSATIONS SHAPING ENVIRONMENT URGENCY



Who we are is reflected in what we do. 
Increasingly, conversations about 
sustainability are centering on ideas of a 
reusable and “clean” lifestyle. Working 
toward a greener future, more people are 
exploring eco-homes and electric cars, 
while re-examining more traditional ways 
of living.

Social media has seen a rise of 
environment-friendly influencers or 
‘eco-warriors’ who use their platform to 
educate us on things like sustainable 
fashion, using electric cars, climate change, 
and what we can do about it. Influencers 
like Shivya Nath, Aakash Ranison, Nayana 
Premnath are using their social media 
reach to educate their followers about the 
importance of making eco-friendly choices.

Source: socialketchup.in

INCLUSIVE
SUSTAINABILITY
No one left behind

‘Starting small’ and ‘choosing smart’ are the 
key hooks for inclusive sustainability. 
Smaller choices like investing in 
eco-friendly straws instead of plastic ones, 
checking the ‘don’t send cutlery’ option on 
delivery apps can help you start small, 
carrying cloth bags while going grocery 
shopping are simple choices that netizens 
are becoming more and more conscious of. 
For the ones that have reached a certain 
stage of green maturity, switching to 
menstrual cups, using wooden 
toothbrushes are ways in which they do 
their bit to save the environment.

Steps as simple as these help us become a 
part of something bigger than ourselves.

Shivya
Nath

Aakash
Ranison

Nayana
Premnath



CONVERSATIONS SHAPING ENVIRONMENT URGENCYCONVERSATIONS SHAPING INCLUSIVE SUSTAINABILITY

Green beauty Think local Celebrity influence

Eco-solutions at home Organic produce Green gifts

Consumers are increasingly talking about
sustainability and it is starting to become a
local trend in India.

57%
GROWTH

+41%
conversation around
“organic farming”



Source: Branding forum May 2021,
Campaign India May, Sept 2021

HOW BRANDS ARE ACTING
ON ONE PLANET

Unilever has been one of the larger companies to hop onto this bandwagon and capitalize 
on this trend, only to reap rewards as a result. In 2019, the company launched Love Beauty 
and Planet – an eco-conscious brand that’s vegan-friendly and uses bottles made from 
recycled plastics – in India. HUL has also launched an in-store vending model for its 
homecare products to reuse, reduce and recycle plastic, called ‘Smart Fill’. It offers 
consumers an option to reuse their plastic bottles by refilling products from HUL’s brands 
through the use of the smart refiller.

Read More: bit.ly/Redlab-HUL



In line with sustainability priorities, ACC launched ECOPact, a ready-mix green concrete for 
high-performing, sustainable and circular construction. This is the first green concrete range 
launched in India. The aim is to give eco-conscious customers a choice to significantly 
reduce the carbon footprint of buildings. The innovative manufacturing process reduces 
CO2 emissions by up to 100%. 

Read More: bit.ly/Redlab-ACC
Source: Branding forum May 2021,
Campaign India May, Sept 2021

Toxin-free personal care brand Mamaearth has launched its annual Goodness Report Card 
to highlight the importance of sustainable choices in business. The report highlights the 
different ways in which the company has contributed to the environment and conveys the 
impact of the choices that the brand has taken such as planting trees, recycling more 
plastic that they use, eliminating the use of toxins in products, being animal cruelty-free and 
more.

Read More: bit.ly/Redlab-MamaEarth
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